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《双十一虐狗新招：“恋爱险”受大学生追捧》

导读:随着双十一临近，一些商家开始打起了情侣们的主意，他们推出了一款名为“恋
爱险”的商品，只要购买情侣在一定期限内能够结婚，商家就会加倍支付现金或者赠
送昂贵物品。

Nothing says ’I love you’ like taking out an insurance policy that claims to guarantee a payout upon your wedding
day.

?????????????????????????“???”???

As China’s mega shopping event Singles’ Day approaches on Friday, online vendors looking to cash in on the
anxiety that often comes with young love by offering "love insurance."

?????????????“???”??????????????????????????????“????”?

However the policies, priced up to 299 yuan ($44) and marketed online mainly to college students, less resemble
insurance and are more like placing a bet that the relationship will lead to marriage.

????????299????44????????????????????????????????????--?????????????????????

Or as one salesman explained, a couple stands to receive up to 1,999 yuan in cash (or 10,000 roses for some
policies) if they get married between 3 and 13 years from the date of purchase, sanqin.com reported.

?????????????“???”???????????????????3??13?????????????????1999?????????????1???????

A student surnamed Ning in Xi’an, Shaanxi Province said he bought a 299-yuan policy that promises a half-carat
heart-shaped diamond upon their marriage.
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????????????????????????299??“???”??????????????????????

The sensible college senior explained he sees the policy not as a guarantee, but as a way to make his current
relationship more official.

?????????????????????????????????????????????????

"We started our relationship on the Singles’ Day last year, so now it’s been almost one year. I hope the love
insurance would ensure our relationship longer," said Ning.

??????“?????????????????????????????????????????????????????????”

Insurance industry experts said that the policies are most likely for novelty purposes.

????????????????????????????????
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