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Globally, thirty-five percent of our second-screen use is now simultaneous, using a second device at the same time
we're watching TV. There are two types of simultaneous usage: stacking (unrelated digital multitasking) and
meshing, following up on first-screen content using a second device. Of total screen use, 22 percent is stacking
and 14 percent is meshing.

Consumers identified more reasons for doing something unrelated on their second screen (stacking) when
watching TV than reasons for seeking more information related to TV content (meshing). Specifically, audiences
are more likely to use a second screen to fill time during ad breaks (42 percent) or to keep up with friends (39
percent) than they are to get more information about what's on TV (24 percent) or to discuss with friends what's
on TV (19 percent).
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