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《中国高端服务业水平赶超印度（英汉）》

如果你有被中国大批低素质服务员其中一个无礼地扔来一双筷子的经历，大概很难相
信中国在服务产业会有多大发展。低成本制造，是的。微笑服务，谈不上。 
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Anyone who's had a pair of chopsticks flung dismissively at them by one of China's army of surly waitresses may
find it hard to believe the country would ever develop much in the way of tertiary industry. Low-cost manufacturing,
yes. Service with a smile, not so much. 

Besides, when it comes to the real big-money services-IT, accounting, finance-the market already belongs to India,
right? 

Not necessarily. According to a recent survey of roughly 300 top executives in Asia, China appears to be giving
India a run for the region's 'How May I Help You?' money. The survey-conducted by KPMG and covering the use of
third-party corporate services like IT and accounting-discovered that 41% of service companies hired by Asian
firms were located in China, versus 25% for India. 

Royal Bank of Scotland analyst Ben Simpfendorfer notes in a report Wednesday that the results of the survey may
have been skewed by including a large number of executives from northeast Asia. But he says he still considers it a
sign of China's rise in the service sector. 

'There are compelling reasons why the country is increasingly competitive and capturing ground from India,' he
says in the report, titled 'China: A service sector emerges, and challenges India.' 
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Among those reasons, according to Simpfendorfer: A much larger domestic market ($8.8 billion for China vs. $3.5
billion for India), a larger number of graduates in service-related fields, and easier access to the markets in Korea
and Japan. 

There's also China's superior infrastructure, an advantage Simpfedorfer thinks is big, but which Gartner analyst
Partha Iyengar, in comments blogged on CRT earlier this week, dismissed as irrelevant in the age of borderless
cloud-computing. 

No word on Chinese restaurant service in any of this, but if you're a Japanese or Korean executive, the beauty of
outsourcing in the digital age is you get to stay at home and have your chopsticks handed to you with a smile.
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