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《媒体批爸爸类“亲子节目”》

随着《爸爸去哪儿》《爸爸回来了》等亲子节目热播，不少家长倾尽精力、财力，试
图培养自己的童星。让人担忧的是一些童星身处名利场中，受到商业包装和媒体炒作
的轮番轰炸，正承受着超过年龄承受能力的舆论压力。

Poster of a parent and children TV program "Dad! Where Are We Going?" [Photo: cqnews.net]

???????

A Xinhua article points out that the parent and child programs, such as "Dad! Where Are We Going?" and "Dad is
Back" posed a negative influence on parents, who intend to seek quick success and instant benefits.

???????????????????????????????????????????????

“????”???????parent and child program??parent-child program???????????????parent-child
relationship???????parent-child game??????parent-child outfit???

??“??”?????????variety show????????child
star???????????????????????????????????????????????????????????????????pressure of public
opinion???????????commercial activities?????????????be early matured psychologically???????????
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???????????????entertainment
market????????????????“??”??????????????“???”????????????????????????????????seek quick success and
instant benefits??
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