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10 Everyone coattails of Louis Vuitton's brand imaging in China.
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20 This has included doing a stint in Paris at luxury goods company Louis Vuitton Moet
Hennessy.
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300 When Vuitton develops watches , say, it can call on the talents of TAG Heuer.

gooog,gvuiTToNODoOoogoog,
00000000 (TAGHeuer)DOOooooog.,

41 Murakami has also gained notice applying his talents to a line of Louis Vuitton luxury
handbags.
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500 What is she does with a louis vuitton golf bag? her golf game is terrible.
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600 What is she do with a louis vuitton golf bag? Her golf game is terrible.
OO0O0OLouisVuittonD O OO0 OODOWO00000O0OO0OO,

700 Lafite is now a premium brand and Europe has plenty of those: Louis Vuitton,
Lamborghini, the Louvre, Lafite.
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80 Game-hunters will be stalking the shops for Dior's vinyl giraffe boots, the neon
cheetah prints at Kenzo, and Louis Vuitton's leopard and leather prizes.
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90 Fendi, Balenciaga, Louis Vuitton and Marc Jacobs are just a few of the brands that
still feature fur in their collections.

Fendill Balenciagall Louis Vuitton and Marc
JacobsO D OO OODOOOODOODOODOOOO

1000 The iPhone's cachet taps Japan's fervor for brand-name goods, similar to how
Japanese shoppers once flocked to Louis Vuitton bags and Burberry scarves.

iPhoneD 00000000 DO0OODODOODOOODLOOODOODLOOODOOONOLouis
VuittonO O OO OO OOOBurberryDODODODO



o~ https:// .Jiandongshicai.cn/
S%’gm ps.//www.ji gshicai

ndong

110 In China, men make up nearly half of luxury purchases, and brands such as Coach
and Louis Vuitton see men as a bigger share of Asian sales than in other parts of the
world.
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1200 What explains Vuitton's resilience?
O0O00VUITTONOOO?

130 In the first half of this year , however , Vuitton contributed an estimated 70 % of
profit.

go,0b000b,vuITTONOOODOUOODO O 70%.

140 The first of the luxury titans, he built LVMH into the largest luxury conglomerate in
the world, owner of more than 60 brands including Louis Vuitton, Marc Jacobs,
Givenchy, Fendi and Bulgari.
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